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State Overview
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Key themes for 2012

The Pennsylvania travel and tourism economy continued to expand in
2012 with travel and tourism industry sales (i.e., traveler spending) rising
3.8% to $38.4 billion compared to the $37.0 billion spent in 2011.

Yy The number of travelers visiting Pennsylvania posted the highest
growth rate since the recession, with the state hosting an estimated
192.3 million domestic and international travelers in 2012, with growth
concentrated in the day-trip segment.

y" Overnight visitation expanded with hotel room nights increasing 1.1%
in 2012.

Yy Per trip spending fell slightly T a result of fewer people traveling to
Pennsylvania by air.

Traveler spending generated $67.0 billion in total economic activity
throughout all industries in Pennsylvania in 2012.
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Key results

Travel- and tourism-related economic activity supported 470,953 jobs in total
I both directly and indirectly, representing 6.5% oft he st atebds t o
employment.

The growth intravelrs upported empl oyment was ne
overall employment growth rate for 2012.

The st at e 6twurigmrsecioradirectls repesented $14.7 billion of the
statebds 2012 Gross Domestic Product

Including direct, indirect and induced impacts, PA6s tr avel and
industry generated $4.0 billion in state and local taxes and $4.0 billion in
federal taxes in 2012.

On average, the dollars One out of every 16 workers
spent by 415 travelers In Pennsylvania is supported
supports one PA job. by travel and tourism.
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Why quantify the tourism economy
Challenges in measuring tourism economy

Explanation of Tourism Satellite Account (TSA)

Key definitions
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Why quantify the tourism economy?

By monitoring the travel and touri s
policymakers can make informed decisions regarding the funding
and prioritization of tourism development.

Monitoring and quantifying touri smo
policymakers and those involved in the industry to carefully monitor
the industryods successes and determ

In order to do this, tourism must be measured in the same categories
as other economic sectors i i.e., tax generation, employment,
wages, and gross domestic product.
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What is this a challenge?

Most industry sectors, such as financial services, insurance, manufacturing,
construction, and health care, for example, are easily defined within a
countryoés national accounts statist.
l ndustry calculated and provided acc
American Industry Classification System) code.

The economic contributions of travel and tourism are not so easily measured
and calculated because it is not a single industry, but is responsible for
varying amounts of economic activity in nearly a dozen industrial sectors
including lodging, recreation, retail, real estate, air passenger transport, food
& beverage, car rentals, taxi services, and travel agents that are identified in
the national accounts and each with its own unique NAICS code.

A major challenge is determining the amount of economic activity for each of
these industries attributable to travelers versus the amount attributable to
local residents. The share attributable to travelers differs for each industry.
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The Tourism Satellite Account

The Tourism Satellite Account, or TSA, was conceived by the United Nations
World Tourism Organization to estimate the total economic impact of the
tourism industry on a nationds econo
government spending in addition to traveler spending.

The TSA standard has since been ratified by the United Nations, Eurostat,
and the Organization for Economic Cooperation and Development (OECD)
and has been adopted by over 50 countries around the world, including the
US, as well as a growing number of US States.

The US Bureau of Economic Analysis (BEA) uses the TSA methodology to
determine the economic contributions of business and leisure travelers to
the US economy, issuing quarterly and annual estimates for the Travel and
Tourism Satellite Account (TTSA).

The BEA presents TTSA estimates of traveler spending on 24 types of
goods and services, as well as estimates of the income generated by travel
and tourism and estimates of output and employment generated by US
travel and tourism-related industries.
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Benefits of the Tourism Satellite Account

Benefits of using the TSA methodology include:

Enables comparisons of the importance of travel and tourism relative to
other sectors of the economy in terms of Gross Domestic Product
(GDP), employment, and income.

Allows for benchmarking to other destinations.

Tracks the economic contribution of the travel and tourism industry
over time.

Monitors strength by tracking travel- and tourism-related capital
Investment.

Allows for analysis of the full impact of travel and tourism, which
Includes the direct impact from sales made to travelers, the indirect
Impact from supplier contributions, induced impact derived from the
spending of persons employed either directly or indirectly in the travel
and tourism economy, government spending, and private investments.
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Key definitions

1. Tourism/Tourist: Refers to the leisure travel/traveler segment.
2. Travel/Traveler: Includes both leisure and business travel/travelers.

3. Travel and Tourism Industry: The val ue of travel er a
characteristic industries. o This conc
travel industry from the sales made to travelers.

4. Travel and Tourism Economy: The value of traveler activity plus government
spending and capital investment in support of travel and tourism and certain
personal consumption expenditures. This is the basis of the total economic
impact analysis, including the direct impact and the downstream indirect and
induced impacts.

5. Visitor (or Traveler) Spending: Estimates of the dollars travelers spent on their
trip, derived from the self-reported expenditures on a national survey of US
travelers. The state level data also includes estimates of the spending by
international travelers from Canada and overseas markets in the total(s).

6. Direct Sales: The term used to portray visitor spending for the major categories
of travel-related expenditures and equates to visitor/traveler spending.
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Key definitions

7. Economic Impact: Analysis that traces the flows of spending associated
with travel activity within a specific geographic area to identify changes in
sales, tax revenues, income and jobs derived from travelers.

8. Direct Impact: The economic impact i including jobs and income i from
the initial sales made by travelers. Examples include sales made by
travelers at lodging properties, souvenir shops, restaurants, gas stations,
amusement parks, museums, etc.

9. Indirect Impact: The economic impact from the production, employment,
and income occurring in other businesses/industries that supply the
businesses making initial/direct sales to travelers. Examples of indirect
impacti ncl ude a restaurantoés food suppl

10. Induced Impact: The economic impact from the spending by households
in the local economy as the result of the earnings from a business that
directly or indirectly interacts with travelers. Examples include a hotel desk
clerk using the wages he earned to pay for his groceries or the accountant
who works for a company that supplies napkins to a restaurant frequented
by travelers using her wages to purchase flowers from her local florist.
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Spending Impacts

Travelers spend their $$ at a wide
variety of businesses, including
museums, restaurants, lodging
facilities, events and attractions, gas
stations, airports, retail shops, travel
agents, and many others. This is the
direct impact .

The businesses that directly cater to the
traveling public purchase a wide variety of

nges goods and services from suppliers,
paid to manufacturers, and service companies. This is
employegs

. . the indirect impact .
Manufacturers, Supplier and Support Businesses P

o

The employees of the businesses catering to

the traveling and the manufacturers, supplier
and support companies whose wages are
either direct or indirectly derived from

visitor spending, in turn spend their wages at

local businesses. This is the induced impact .




